Economy Fare ($100,000)
Lifts Space-Tourism Race

By ANDY PASZTOR

PRICE WAR already is

brewing among compa-

nies seeking to sign up
‘would-be shace tourists, years
before the first privately fi-
nanced rocketplanes are sched-
vled to begin flying.

XCOR Aerospace of Mo-
jave, Calif, the latest entrant to
the derby to blast thrill-seekers
intothe upper reachesofthe at-
mosphera, is expected to unveil
plans Wednesday for a rocket-
powered vehicle thatis substan-
tially smaller, slower and less
expensive to build than any of

those proposed by rivals. With
tickets projected at $100,000 8
pep, the low-fare carrier to the
heavenswould hardly be cheap.

Anticipated to cost lessthan
$10 million: to build and to be
more compact than many pro-
peller planés- used by recre-
ational pilots, XCOR's Lynx vehi~

A fendering of XCOR's Lynx
rocket-powered vehicla

and a single passengérat twice
the speed of sound to about 37
miles above the eartl The en-
tire outing, which would begin
and end al a‘conventional air-
portandinclude about twomin-

artes of suborbital zero gravity,

would take less than half an
hour.

That is a significantly
shorter trip—and only about
half the ticket price—envi-
sioned by British billionaire Sir
Richard Branso-n on hig Virgin

craft, it is desﬁgned totravel at
about four times the speed of
sound and zoom completely
out of the atmosphere—reach-
ing true space more than 60
miles above the earth.

“The price tag to develop Mr.
Branson’s high-profile venture,
including a hulking, four-en-
gine plane intended to carry
the racket-powered vehicle dur-




